


recommendations that can
be achieved immediately
and inexpensively, such as
adding a cash machine or
adding security to walk
employees to parking lots.
Next, I start planning a
design that meets these

particular needs.

Are most offices today as
well-designed and efficient
as possible, or do we have
far to go? We still have a
ways to go. Currently, inef-
ficient offices may cost
British businesses more
than $236 billion a year. In
fact, Gensler’s white paper,
“These Four Walls: The
Real British Office,” states
that a more thought-out
workplace could make
British workers 20 percent
more productive.

American businesses
may be dealing with even
worse statistics. Workplace
design in the United States
is perhaps five to 10 years
behind European design
for several reasons.

First, London doesn’t
have the long-established
commercial infrastruc-
ture that’s found in U.S.
cities such as New York
or Chicago. Many build-
ings in London were
destroyed by bombs dur-
ing World War I1. After
the war, inexpensive
replacements were
quickly built to accom-

modate businesses.

Whereas the Empire
State Building, Sears
Tower or John Hancock
Building would never be
torn down to create
newer, state-of-the-art
office buildings, often-
times architects and
designers in London have
the luxury of creating
new ones from scratch.

Secondly, we have
the cost of real estate.
According to the Financial
Times, the West End of
London is the most expen-
sive commercial real-
estate market in the world,
followed by Tokyo in sec-
ond and third places. The
first American city to
appear in the survey is
New York at No. 27.

Lastly, building lease
lengths are different in
Britain than in the United
States. While America typi-
cally sees 10-year leases
with five-year outs, Britain
sees 20-year leases. Some
of my clients even have
50-year leases. With
longer leases, company
executives are more
inclined to further invest
in their offices. They plan
for the long-term.

But things are looking
up. American companies
such as Haworth, Herman
Miller and Knoll are
bringing design ideas
from overseas to the
United States based on

European research.

Design
Can Make

the Difference

In Gensler’s white paper, “These Four Walls: The Real

British Office,” 200 British middle and senior managers

were surveyed about how productivity is affected by

design and how their work spaces could be improved.

If my workplace were improved, it would increase

employee productivity by:
Legal Services

Managers

Media, Publishing
Financial Services

Senior Managers

Average

22 percent
21 percent
21 percent
19 percent

15 percent

19 percent

My workplace could be improved with:

Better light/daylight

More breakout/meeting space

More personal space/better

use of space

Add or improve climate control

Less noise

Better furniture
More privacy
More storage
Opening windows
Other

16 percent

16 percent

16 percent
15 percent
8 percent
7 percent
6 percent
5 percent
4 percent

7 percent

The full report can be found at www.gensler.com/news/2005/07-21_wp.htm.

Source: Gensler’s “These Four Walls: The Real British Office,” 2005.
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